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Greeting

Kozaburo Kobayashi Masahiro Sakamoto

July 1970

EXPO 70 which symbolizes the progress and harmony of mankind has
been held in Osaka since March 15 this year. So many countries from all
over the world have participated in it that it has turned out to be a wonderful
festival which helps greatly to build up a closer friendship among the nations.

On this occasion a number of foreign people have been visiting Japan.
Japan may appear to foreign people quite an interesting country of the Far
East. She has a history of about 2000 years and has preserved a culture of
her own throughout these years. On the other hand, she started to establish
active contact with the world about a hundred years ago and has since been
assimilating the thought and science of Europe and America to advance the
progress of industry, economy, culture and so on.

The Japanese cosmetic industry is no exception to the rapid progress
which all Japanese industries have marked. The purpose of this booklet is to
help you learn how the Japanese cosmetic industry has grown up to be as
it is today. It will be a great pleasure for us if it helps you acquire a sufficient
knowledge of the Japanese cosmetic products.

It has always been our ardent desire to cultivate firendship with all the
people of the world through our business.

Japan Cosmetic Industry Association

Keyoloonor Folagosl []/,,./. il

Representative Director Representative Director




Developing Japanese Cosmetic
Industry

The Japanese cosmetic industry has been Sales Amount of Cosmetics \
developing remarkably, backed and accelerated

by the high growth of the Japanese economy (Yen in' thousands:

Manufacturers’ price)

at large.

The Japanese economy has not ceased to Increase over
record a substantial 10% growth every vyear Year Amount Previous Year
since 1960, showing» a pronounced increase in 1960 47,862,468 14.0%
her exports and foreign currency reserves. En- S—
couraged by an active demand both at home 1961 53,265,787 1.3
and abroad, the Japanese industries are keen 1962 65,937,975 23.8

on the expansion of production facilities and . —
the Government is making efforts to replenish 1963 83,623,447 26.8
the public investments such as construction of 1964 97,761,323 16.9
roads and ports, housing. etc. This has resulted

in a brisk demand for labor, which now shows 1965 108 #8416 Ll

a decided increase over the supply, especially 1966 121,312,809 11.6

of young sbot. e 1967 133,689,425 10.2
Under this favorable situation, the wage base

has been raised every year with the result that 1968 162,143,346 13.8

the number of persons with small incomes 1969 184,533,335 7.3

decreased, while the middle class increased

accordingly.

In prewar times economy and savings were
a guiding principle in the lives of the Japanese
people and, as a matter of fact, economy and
savings were regarded as a virtue. At present,
however, the Japanese people put their whole
energy into their work and as efficiently as pos-
sible at that, but during their spare time they
enjoy their individual lives, and yet the living
standard has been getting higher every vyear.

Most young women have a job and an in-
creased number of middle aged women have
started to go to work.

Under this situation, the demand for cos-
metics has shown a steady increase every vyear.
As shown below, the amounts of cosmetics
shipments have quadrupled during the past ten
years, a 10 to 20% vyearly growth.

The improvement of the living standard as a
result of an increase in the national income,
larger incomes as a result of the appearance of
working women, improved positions of women
in society and their social activities, all have
combined to promote the sales of cosmetics.

Part of a cosmetic factory




Research and Development
of Cosmetics and Efforts to
Increase the Demand .

The Japanese cosmetics manufacturers have
always made efforts to improve the quality of
products and develop new high-quality pro-
ducts to meet satisfactorily the requirements of
users at home and abroad. Each and every
manufaturer is expanding its experiment and
research facilities and has a number of technical
experts rich in knowledge and experience to
devote themselves to research. A certain large
manufacturer, for instance, has a fundamental
research center and a products research center,
where 210 scientists, all told, are divided into
groups to conduct technical surveys, research
and experiments in respective special fields.
Needless to mention, all others have also
recognized the importance of research facilities
to the fullest extent and have been concentrat-
ing their efforts on their expansion. Dermatology
and biochemistry are far advanced in Japan.
Scholars of great authority are assiduously
carrying on research in the role of a leadership
at colleges and unviersities. The technical ex-

Bottling skin lotion
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perts of cosmetics manufacturers, keeping close
contact with those scholars and institutes, are
at great pains to work out cosmetic products
which can be of a help to the physiological
action of skin and hair to make them healthier
and more beautiful. Sufficient care is taken for
the safety of products to the users.

Users strongly demand, these days, products
which agree with their constitution and taste.
Consequently manufacturers of cosmetic pro-
ducts take into consideration the age, sex, skin
condition, taste and the like, of users and put
on sale various new products which may serve
their respective purposes to satisfy the users
and develop further the demand for cosmetic
products. Men’s cosmetics, children’s cosmetics
and various skin care products are developed
according to the different types of skins, etc.

A couple of years ago major cosmetics manu-
facturers started to advertise men’s cosmetics
extensively. Since a long time ago, men’s hair
preparations have been sold in large quantities
in Japan. The men’s cosmetics for skin care are
quite new products for which some demand
has been developed gradually and the sales
still remain at low levels. And yet they promise
a bright future.




The development of airplanes has rendered
an interchange of people more frequent all over
the world ; European and American fashions are
easily and immediately introduced into Japan.
The way of life of Japanese people is being
westernized. Young people’s interest in fashions
is getting keener and keener. In spring and
autumn influential cosmetics manufacturers pre-
pare their original make-up patterns matching
the up-to-date seasonal fashions and conduct
a vigorous campaign for a new demand.

Japan is a country where four seasons alter-
nate regularly. The Japanese cosmetics manu-
facturers, emphasizing the importance of skin
and hair care according to the season and
seasonally-adjusted make-up, are carrying on
an intensive advertising campaign todraw the
consumers’ interest.

Recently the demand for sun-tan cosmetics
and sun-screen cosmetics, as necessities, for
the summer season has been growing rapidly.
An anecdote is told of how the boom started
in these articles; four or five years ago a certain
cosmetics manufacturer distributed advertising
placards in which a beautiful woman was shown
standing at the seaside. The placard made such
an sensation among young people that placards
displayed in front of retail stores were stolen
away at many places across the country. This in
turn made another sensation, rapidly exciting
interest in consumers and boosting the sales.

In parallel with the improvement of living
standard, the demand for quality cosmetic pro-
ducts has been getting stronger. There are now
on sale many de luxe brands reflecting elegant
taste. On the other hand, several manufacturers
are marketing ¥100 cosmetics, cosmetics worth
about 30 cents a piece. There are several classes
of cosmetics in between in terms of price. There
is a tendency that cosmetics are diversified
with respect to prices as well. It may summarily
be said, however, that sales center on the
middle-class products and a demand is gradu-
ally increasing for quality products.

Sales by Products

The 1969 Japanese cosmetics sales are classi-
fied by products and shown in the following
table.

Cosmetics sales in 1969 (Yen in thousands)

[tem Amount

Face cream 27,539,006
Liqufd cream 11,082,065
Make-up base 11,071,803
Skin lotion 17,956,984
Hair pomade, Hair conditioner 13,242,2%6
Hair tonic ’ 3,753,302
Hair spray 6,018,974
Shampoo 13,122,122
Hair dye 6,538,978
Compact fact powder 14,_3335,731
Oawer face powder - 17,'480,7705
Lipstick and Rouge 7 9,457,002
Eyebrow and Eyeiash prrodlrctsw 73,7793,467'
Eye mak;up o 77775,8978,87517
Manicure 3,028,775
FTerfume and Cologne 5,9853_,51 5
Men’; toiletries B 5,8‘9%1
Medicated cosmetics 11,997,177
Others ’ : 16,330,334
~ Total 184,533,335

In Japan, skin care products amount to 37%
of the total Japanese cosmetic preparations.
The high consumption rate of skin care pro-
ducts is characteristic of the Japanese cosmetic
industry.

It is one of the time-honored Japanese tradi-
tions that women adore natural skin by keeping
it healthy and beautiful-looking. In addition,
Japanese women are quite smooth-and delica-
te-skinned by nature. To help their skin remain
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A remote control system at a cosmetic factory

Part of a cosmetic factory

more beautiful, the cosmetics manufacturers
have made intensive research on face creams,
moistrurizing lotion, and skin lotions in par-
ticular.

The quality of skin care preparations can
justly be said to be determined by the emulsifi-
cation technology. Although the manufacturing
principle is clearly understood, gquality products
come out only through a combination of tradi-
tion-fostefed delicate feelings and far-advanced
scientific knowledge. The cosmetic products
are so delicate that only an elaborate combina-
tion of material compounds can give people
an exquisite and unique pleasure for these
products. The Japanese manufacturers are con-
fident that they are leading in the development
of emulsification technology all over the world.
It appears, beyond that, that no other country
has such an abundance of skin care preparations.

Recently there is a marked tendency that
make-up preparations are increasing in a sharp
curve. This tendency, as mentioned above, is
attributed to the fact that demand has been
developed expansively by make-up campaigns
in close connection with dress fashions. In
1969 leading manufacturers launched an adver-
tising campaign simultaneously making a fea
ture of the make-up preparations for the eye.
As a result, the eye make-up preparations
astonishingly jumped 128.1% over the previous
year and the eyebrow and eyelash preparations
showed 71% sales increase.

Manicure preparations are one of the cos
metic products which have been delayed in
propagation in Japan. Recently, however, most
young women use manicure preparations to
take care of their fingernails. In 1969 the mani
cure preparations increased by 90.2% over the
previous year.

Pressed powder are one of the cosmetic
products of the highest growth rate. For the
past ten years the sales grew twelve times larger.

Fragrance is the product, in least demand in
Japan. The Japanese are a nation who have




by \ /.f / /. P
I\ A\ 70\ 70\ A |
WA DD D

TRy el
A\ A\ A\ }
WIS YN YN

L\ ///;\\\\ %/\K\\ % %\\ |
" |

RON) ,\‘ l“ l;\‘\" )

tALPHARD

KOSE IS ALWAYS DOING
HER BEST

TO PRODUCE
SUPERIOR PRODUCTS
FOR LADIES

THROUGHOUT THE WORLD
J{WKOBAYASHI KOSE CO., LTD.

NO.5-1. TORI 3-CHOME. NIHONBASHI, CHUO-KU. TOKYO JAPAN
PHONE:TOKYO 273-1511
CABLE ADDRESS: COSMETICKOSE TOKYO






always had deep adoration for fragrance from
the remotest times. There is an evident proof
on record in which ancient people of high
society regarded it common civility to burn
incense and enjoy the smell or fill their clothes
with the smell. It appears, however, that since
World War Il, the Japanese people have for-
gotten the practice of daily use of perfumes and
eau-de Cologne. For the past couple of years,
however, there have been indications that the
demand would pick up. A vigorous sales cam-
paign would presumably increase the demand.

The men’s cosmetics have not increased in
parallel with the efforts of the manufacturers.
Men apparently pay attention chiefly to hair-
care in Japan. It can be said so on trustworthy
evidence that the hair-care preparations for
male use represent approximately 60% of the
total hair preparations sold. With the medical

Part of a cosmetic factory

hair tonics included, the cosmetic preparations
for male use will occupy a 12% to 13% share of
the whole sales of cosmetic preparations.

The medicated cosmetic preparations are per-
mitted to have some medicinal efficacy but
they are sold as quasi drugs according to the
Japanese Pharmaceutical Law. The cosmetic
preparations are not permitted to be claimed
as medicinal preparations in public. But on the
other hand, quasi drugs which have same
medical efficacy to a certain extent are per-
mitted to be sold freely at any retail stores other
than pharmacist’'s offices and durg-stores. For
this reason there has recently been a marked
increase both in production and shipment of
the medicated cosmetics. They consist mainly of
medical creams, medical lotions, medical hair
tonics, hair dyes, depilatory creams, para-suntan
creams, baby powder, etc.




Consumption of Cosmetic
Preparations in Urban and
Rural Areas ;

The Metropolis of Tokyo with an enornous
population of more than eleven millions has now
grown into the largest city in the world. The
16th Olympic Games were held in Tokyo in
1964, when Super-highways were constructed
in the metropolitan areas for the first time.
Thereafter, the highways were extended and
new ones were constructed in and out of the
metropolitan areas. The construction of high-
ways is further being continued on a larger
scale and yet they can not be a solutions to the
traffic congestion. To help ease the chronic
traffic congestion, the subways are now being
further extended in all directions. Skyscrapers
are being built one after another. The city is
full of life.

The area over a radius of 100 km with Tokyo
at its center is now developed as a housing dis-
trict into which population is moving rapidly.

The second largest city of Japan, Osaka,

opened Expo’70 on March 15, 1970. With this
as a momentum, Osaka underwent a complete
change; highways and subway were extended
and new ones were constructed. New hotels
and skyscrapers appeared.

Besides Tokyo and Osaka, other big cities
have been adding to their population scuh as
Nagoya, Yokohama, Kyoto, Fukuoka and so on.
The centralization of population in big cities is
a marked ‘tendency. The tendency also has a
favorable effect on the cosmetics demand.

On the other hand, in agricultural areas, the
development of farming machines and equip-
ments, fertilizers, agricultural medicines and
insecticides has brought about a bumper crop
every year. The protective policy of the Govern-
ment helped stabilize the agricultural prices.
Consequently the agricultural incomes have
increased in all sectors, raising the farmers’
living standard in a sharp curve. The cosmetics
consumption in rural areas has also been at
remarkably higher levels.

The amount of cosmetics consumption per
household for the past ten years in the urban
and rural areas is as follows:

Ratioiofi Ratio of
Yearly Cosmetics Cosmetics | Yearly Cosmetics Cosmetics
Year Expenses per Expenses to Expenses per Expenses to
Household in Cities Whole House- Household in Rural Whole House-
hold Expenses Areas hold Expenses
1959 1544 Yen 0.45% 962 Yen 0.28%
1960 1898 0.51 988 0.27
1961 2134 0.52 1281 0.31
1962 2541 0.55 1662 0.36
1963 1 2824 0.54 1989 0.39
1964 1 3498 0.61 2277 0.39
1965 3923 0.63 2989 0.46
1966 4463 0.66 3338 0.46
1967 4786 065 3649 0.43
1968 5349 0.67




An increase in the amounts of cosmetics The amount of per capita spending on cos-
consumption is conspicuous both in urban and metics Is estimated about a one-third of that
rural areas. The percentage of cosmetics ex- of the American people and about a half of

that of the English, French and German peoples.

penses, In the total household expenditure has
a tendency to grow every year.

Part of a cosmetic factory

Research of perfume compounds
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Safety of Cosmetic
Preparations

Since the cosmetic preparations are applied
directly to the human skin and hair, they must
be produced in completely sanitary condition
and must contain no particles of dangerous
compound.

The Japanese Government holds cosmetic
products under rigid control by the Japanese
Pharmaceutical Law, as is the case with medical
supplies.

Any-one who wishes to produce cosmetics
must apply for permission to the Welfare Minis-
try. The ministry makes sure whether the appli-
cant has a clean and sanitary factory, necessary
experiment facilities and superintendent tech-
nical experts before it gives permission. When
new products are to be produced and sold,
the compounds of each and every product must
be described in an application form and it must
be sent in to the ministry for the approval of
each product. The products are never permitted
to be put on sale unless the application is ap-
proved. When new materials are to be used in
those new products, data evidencing as to
their innoxiousness must be attached to the
application. As it takes a long time to obtain
permission for each product, it is usually quite
difficult to set the time for the announcement
and advertisement of new products. This is,
however, a requisite procedure to follow for the
protection of the users. Imports must also be
given permission by the same authorities in the
same way before they can sell here.

In 1968 the Welfare Ministry set the standard
for 114 kinds of cosmetic materials and made
them public, and in 1970 new materials were
added. Before 1968, independently of the minis-
try, The Japan Cosmetic Industry Association
had set their own standards for raw materials
to be used, and it had been agreed upon among
the cosmetics manufactuers that materials above
the levels of those standards would be used.
The Government carried out studies on the
basis of the manufacturers standards and set
their own accordingly in 1968.

The Government specifies the tar pigments
which may be used in cosmetic products and
sets a limit to the quantity of special compounds
to be blended in cosmetic products such as
hormones, anticeptics, mold-preventives, etc.
Mercury compounds are prohibited from being
mixed or blended in cosmetic products.

These days a strong public outcry has been
raised for the protection of consumers. The
cosmetics’ manufacturers have always paid
sufficient attention to the safety of products
and yet will make further efforts to keep up the
safety levels of their products. They will take
care not to use doubtful materials, even if they
are approved by the Government.

<
By

Conducting a virulence experiment on an animal



Research of cosmetics by the use of microscope




Japan Cosmetic
Industry Association

Japan Cosmetic Industry Association was:
formed as an organization for the cosmetics
manufacturers of Japan with 320 members all
told. Approximately 150 of them are located in
the Metropolis of Tokyo and its vicinity. About
150 are located in the Osake and Kobe areas
with the rest of them centered around Nagoya
city. The association makes it its aim to con-
tribute to the welfare of the nation through
promoting friendly relations and mutual interests
among the members and developing the cos-
metic industry.

The main activities of the association are:

1. To collect impartial opinions of the indus-
try and report them in a rearranged form
to the Government and its related agen-
cies, if necessary.

2. To coordinate the communication and
promote the friendly relations among
the members.

3. To collect and compile data for the sta-
tistics on cosmetics and conduct market
research which can be of a help to the
members.

4. To make researches and surveys to help
improve the quality of cosmetic products.
To set quality standards for materials.

6. To propagate correct knowledge of cos-

metics.

7. To keep in contact with foreign cosmetics
manufacturers organizations and main-
tain friendly relations with them.

The head office is located in Tokyo with a

branch office set up respectively in Osaka and
Nagoya.

o
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Exports and Imports of
Cosmetic Preparations

The exports of cosmetic preparations have
increased from year to year. The exports for the
past ten years since 1960 are as follows;

Year Expiorts (Yen in throusain(izls)
1960 1,129,873

1961 11,227,019

1962 1181475
1963 1,690,895

1964 1,812,807

1965 1,946,173

1966 2,436,446
1967 2,695,478

1968 3,206,841 B
1969 3,862,031

The exports grew approximately three and
a half times larger in yen amounts. The prin-
cipal destinations and amounts of exports of
1969 are shown in Page 15.

Beauty girls from South East Asian countries studying
make up at the Seminar in Japan
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Cosmetics Exports and Destinations 1969

Increase;

Decrease*
Destination Amount Rate
Ryukyu Island 1,355,428 30.9
Hongkong 707,477 156
Thailand 406,224 202
U.S.A. o 277,948 3538
Singapore 243,222 13.2
Malaya 122,922 66.0
Philippines 62,679 6.8
Italy 62,658 66.0
Kuwait 55,479 19.2
Republic of 41,978 56.4

Korea

Nederlands 37,512 380.7
Indonesea 36,551 327.7
Lebanon 33117 1247

Southeast Asian countries were the principal
destinations. Recently, however, some quanti-
ties have been exported to the U.S.A. ltaly
and the Nederlands, exports to those Western
countries are expected to be increased.

Some of the Asian countries have laid a ban
on all cosmetic imports. Japanese manufac-
turers are therefore producing cosmetic pro-
ducts in those countries in technical collabora-
tion with native firms. And there are many
Japanese cosmetics manufacturers who have
set up joint-ventures in Republic of Korea,
Republic of China, Singapore, Thailand, the
Philippines, Brazil and Peru as well. Apart from
exports of finished products, instances of
such overseas expansion will be much larger
in number from now on.

Imports have also increased. The total im-
ports for 1969 were 1,835,939 thousand yen.

(Yen in thousands)

Increase;
“Decrease
Destination Amount Rate
Republic of 29,573 ~30.5
Viet-Nam
Trucial Oman 25,294 6.6
and Katal
France 16,130 3.6
Mariana Marshall 16,045 0.7
Island and
Caroline Island
Finland 15,881 22.8
Barren Islands 13,219 0.8
Saba 12,458 11.0
Others 161,458 1.7
Total 3,733,361 20.2

When broken down in percentage by origins,
they stand at 52% for the U.S.A., 24% for
France, 10% for West Germany and 10% for
Australia. The imports from France were mostly
perfumes and eau de Cologne.

The number, is not large yet, of subsidiaries
of foreign firms which are producing cosmetic
products in Japan, such foreign subsidiaries
marged into Japanese manufacturers or such
subsidiaries which are producing cosmetic
products in technical collaboration with Japa-
nese manufacturers. Their share of the market
is neither large. Foreign-Japanese joint busi-
nesses must obtain permission from the Japa-
nese Government and at present no permission
is given to the establishment of new 100%
foreign-capital owned subsidiaries.
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To all the peoples
of the world

As described above, the Japanese cosmetic:
industry has been making remarkable progress.
Exhaustive research have been carried on pro-
ducts which have always been invested with
the important aim of making the users more
beautiful and attractive and to keep their skin
and hair healthier. It is our great pleasure to
learn that Japanese quality products are getting
gradually universal acceptance abroad. It is a
fact, however, that most people abroad do not
have yet an idea what Japanese cosmetics
products are.

We are looking forward to a time when people
of the world use more Japanese cosmetic pro

Japanese cosmetics sold at a department store in the

ducts, recognize their valuable quality and, last
but not least, become more beautiful and attrac-
tive and thus enjoy their lives. We will redouble
our efforts in research to attain this goal




View of typical cosmetic factories







Registered Trade Mark

so mild so pure

MITSUWA

TOILET SOAP

MITSUWA
LANOLIN SHAMPOO

MITSU\

TOILET SOAP "NO. 1

Contains G+ h . . k : 3 R :

NEW MITSUWA TOILET SOA

The world’s most beautiful skin
by MITSUWA

What is the secret of the soft, smooth and fresh skin of Japanese women?
It’s mild and pure MITSUWA SOAP.

MITSUWA is Japan's top soap manufacturer.

Bring the secret of the beautiful skin into your country!

MAIN PRODUCTS:
Toilet Soap

Medicated Soap
Shampoo
Hair Rinse

MITSUWA SOAP CO., LTD. -

20 Ryogoku, Nihonbashi, Chuo-ku, Tokyo, Japan
Cable Address: TRICIRCLE TOKYO Glycerine

Detergent Liquid



Old-Time Toilet Customs

It is said that the origin of cosmetic dates
back no less than 3000 years in Japan. But
it is since 538 A.D. that cosmetics were clearly
on record. Face powder and rouge in particular
were already mentioned in “Kojiki” or the
Legendary stories of Old Japan and “Nihon
Shoki” or the chronicles of Japan.

Face powder was introduced from China and
a basic lead carbonate was used as its material.
Besides, flour and berries of a false jalap were
also used as material for powder. Vegetable
pigments expressed of safflowers were used
as rouge material for the cheeks and lips. Then
followed eyebrow paints, hair oil, hair washing
powder and skin washing powder. Sometime
later, cosmetic lotions and teeth whitening
substances came into being.

At the beginning, the cosmetics were the
monopoly of the noble and the high class.

21

As time went on, however, they began to be
used by common people as well. Since the
Edo period, that is since 1603, they spread
widely among the common people. Many
masterpieces of Ukiyoe depicted a woman in
make-up. This may prove that during the Edo
period, cosmetics were regarded as necessities
in the daily lives of the people of this era.

Among the mirror stands and cosmetic sets
used at the Edo period, there are many impor-
tant articles in which the cream of the indus-
trial art of this period is displayed. Many articles
are designated as important art works by the
Government.

It is our pleasure if the following pictures can
help you imagine Japanese women of 300
years ago in make up, and have an idea what
some of the Japanese cosmetic articles of those
times were.

" Kagamino Maeno Zu "

(Woman in front of a mirror)
Sukenobu Nishikawa (1671-1751)

An old Japanese saying goes, the white
skin makes up for seven short points of a
woman. In other words, homeliness does not
matter so much if a woman has a fair skin.
A fair skin was a prerequisite to the beauty
of the old times. In those tmes, therefore,
women used to apply ample powder not only
on the face but on the neck, chest and back.

As seen in this picture, a woman bare to the
waist with one Knee raised before a mirror
would appear slovenly to the people of today.
This used to be, however, nothing but the
common make-up customs at this period (18th
and 19th centuries) in Japan.

This young beautiful or rather cute woman,
perhaps just after the bath, does not give a
slightest imprsesion of slovenliness. One of
Sukenobu's masterpieces.

At this period, a mirror stand was not
used. Instead, the copper mirror was hung
on a string at the back and a box or a case
~for cosemetic articles was used separately.
(The possession of Atami Museum)




Ukiyo Shiju—Hakkuse (48 nabits)
Eisen Keisar (1790-1848)

“To be particular about one's hair is a characteristic
habit of women."" As the explanation goes, women use
the utmost care when they check their hair make-up
with counter-mirrors (a set of two handy mirrors which

~

t against each other to see one's appearance from

the back). But this is one of the moments when women

give men great feminine attraction. The jetblack-lacquered

mirror-stand, of box type, has a folding mirror holder.

The drawer which comes out in a vertical direction can

The white paper pack with an inscription ‘‘Senjoko"
or a fairy perfume in front of the knees of the woman
contains a famous powder which came into being at the
beginning of the nineteenth century. In front of the pack,
there is a box for hairpins and combs.

Because of the hair dressing and Kimonos, Japanese
women have taken particular care of their appearance
from the back, especially the appearance of the back of

the hair and the border of the back hair. ( The possession
‘/' Watanabe Wood Print Store)




Containers of Lip Rouge

In old times Japanese women did not have lipsticks
as are in use nowadays, but used instead, a sort of
natural rouge extracted from safflowers. As a commercial
product, the rouge was srread on the containers (shown
in the pictures), when sold.

The two containers (top right) are porcelain wares;
the one with some rouge left is called “Benichoko” or
a rouge cup and the larger one which has no more rouge
/s called "Benichawan” or a rouge bowl. When the

Antique Cosmetics

Articles

Gorgeous’ cosmetic box with a beautiful
arabesque gold-lacquered design. Judging
from the insignia of Kuyo Hosokawa, the box
was owned by the Hosokawa family, a
Daimyo or a feudal lord of the Edo period.

The drawer comes out toward you, unlike
the one in the previous picture.

From left to right: mirror with a holder,
round mirror, comb box, incense case and two
porcelain rouge containers.

Top: porcelain oil jar with a narrow neck
(container for hair oil) and three combs.

Bottom: ivory articles for eyebrow dressing,
comb brush and powder brushes (two large-
and medium- sized ones).

Top: hair lotion container. ( The possession
of Mr.N.Sakamoto of Fine Cosmetics Co.)

rouge was used up, the bowl served as a gargling bowl/
for washing the mouth after the dyeing of teeth.

All others are made of ivory. The hadsomely gold
lacquered, thin box was called “Beni ita” or a rouge
board.

When women wanted to put rouge on their lips, they
moistened the tip of a rouge brush or their third finger to
take rouge off the containers. This is why the third finger
was given another name, rouge-putting finger. ( The

possession of Mr.K.Sawada of

Kiss Me Cosmetics Co.)
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RUBOTAN COSMETICS CO., LTD. is one of the leading manufacturers of

Make-up Cosmetics in Japan, and has been specialized in manufacturing all

make-up cosmetics such as Eye Liners, Lip Sticks, Eye Shadow Sticks,
| Mascaras, Eyelashes, Nail Polishes and Polish Removers ete.

Due to their excellent quality and to their reasonable prices, Rubotan

Cosmetics are favourably commented and loved by users in every market,

and we feel sure that each product never fail to give satisfaction to its users.

Rubotan Cosmetics Co., Lid.

20, 2—chome Ichigayatamachi Shinjuku TOKYO
Telephone : Tokyo (260) 8457 - 5380 * 1094
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The Activities of Japanese Dentifrice
Manufacturers and Japan

Atsushi Kobayashi

Representative Director of
Japan Dentifrice Manufacturer's Ass'n.

Hiroo Kaneda

Representative Director of
Japan Dentifrice Manufacturer's Ass’'n

In 1969 the amount of dentifrice shipments
totaled 28,284,451,000 yen in Japan. The
whole quantity was produced by ten Japanese
dentifrice manufacturers. These ten manufac-
turers have organized East Japan Dentifrice
Manufacturers’ Association in Tokyo and West
Japan Dentifrice  Manufacturers’ Association
in Osaka, and have also formed Japan Dentifrice
Manufacturers’ Association as a higher organi-
zation than the two associations with an aim
to contribute to the sound growth of the national
economy through the development of the den-
tifrice industry and promotion of their mutual
friendly relations. Japan Dentifrice Manufac-
turers” Association has subordinate committees
such as Coordination Committee, Technical
Committee and Public Relations Committee.
These committees have been conducting re-
searches in their respective fields and have been
making a representation of the results of
researches and subsequent discussions either
with permission from the Board of Directors,
an executive organ of Japan Dentifrice Manu-
facturers’ Association, or independently of it
both in and outside the industry.
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For instance, the “joint dentifrice campaign”
inaugurated in 1963, which is also called
“teeth hygiene weck”, has been counducted
extensively across the nation for a week begin-
ning on June 4 every year. In this campaign
the Public Relations Committee takes the initia-
tive to prepare posters for advertisement and
unroll across the country variegated functions
such as various gatherings for teeth hygiene,
meetings of teeth and beauty, etc. The theme
for the 1969 joint campaign was “Let’s brush
our teeth right after meals.” No less than two
hundred thousands color-posters for the cam-
paign were distributed to and put up at nation-
wide primary schools, junior high-schools,
dentists, agricultural cooperative associations,
etc.

The joint campaign, which brings together
the manufacturers in competition for the same
purpose and action and contributes greatly to
the health and welfare of the Japanese people,
is very significant. Beyond that, it helps draw
general attention to the existence of the
associations.



Production and Shipment
of Dentifrice

The shipments of dentifrice of 1969 are shownm
in the table below.

Dentifrice Shipments of 1969

Increase/

‘ Increase/ Increase/
Decrease Decrease Amount “Decrease
[tem Quantity over the ‘ Net Weight over the (Yen in over the

(doz.) previous | (kg) previous thousands) | previous
| | year | | year | year
Tooth ‘ ‘ 0 | ‘ 0 ‘ | 0
Eouis 20,498,312 1.7 % 32,818,887 109 % 26,041,208 6.6 %
|
Tooth
Powder 2,652,320 26.7 4,061,108 20.1 2,243,243 18.9
(moist) ‘ ‘ \
Total 23,050,632 5.3 36,879,995 6.4 | 28,284,451 4.0
In terms of amounts, the tooth paste occu- by the net weight and 18.9% in amount.

pies 92% and the tooth powder (moist) occupies
8% of the total shipments.

When the shipments of 1969 are compared
with the previous vyear, the tooth paste
decreased by 1.7% by the dozen but increased
by 10.9% by the net weight and also increased
by 6.6% in amount. On the other hand, the
tooth powder (moist) showed a great decrease
in all respects, say, 26.7% by the dozen, 20.1%

A remote control system at a dentifrice factory

Taken altogether, however, the total shipments
only decreased by 5.3% by the dozen with
an increase of 6.4% and 4% both respectively
in net weight and amount.

The amounts of dentifrice shipments for the
past ten years, 1960—1969, are shown in the
table below. The shipments almost doubled in
quantity and tripled in amount.




Production facilities for toothpaste *
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Main products

Toothpaste, Toothbrush, Mouthwash, Hair pre-
paration, Deodorant, Shaving products, House-

hold cleansing and cleaning products, Propri-

etary drugs, Pudding mix, Spices.
THE LION DENTIFRICE CO. LTD.
TOKYO JAPAN

JOINT VENTURE IN
SOUTH EAST ASIA
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Table of Dentifrice Shipments

7 Quantity Amount
Year (kg) (Yen in thousands)
1959 17,861,908 8,407,236
60 18,300,531 8,967,528
61 19,267,451 10,124,952
Y 20,309,274 11,906,958
63 24,111,102 16,582,802
64 27,352,377 18,486,584
65 29,568,834 21,233,903
66 29,891,060 23,912,635
67 34599171 27,670,541
68 34,662,793 27,196,578
69 36879995 28,284,451

Recent Trend of
Dentifrice

The sales expansion of dentifrice has greatly
depended upon the fact that in step with the
development of marketing techniques and ser-
vices, new products have been developed and
marketed, valuing the consumers’ requirements
such as whitening and beautifying dentifrice,
tooth-decay preventive dentifrice, pyrrhea pre-
ventive dentifrice, bad breath preventive den-
tifrice, etc. Great weight has been added
particularly to the medically-effective dentifrice
classfied as non-medicinal from year to year on
the evidence of the statistics of the Welfare
Ministry on the shipment amounts of medical
dentifrice.
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Increase; Decrease

Amount of over the

Year Shipment Previous

(Yen in thousands) Year (%)
1967 10,656,789 55.6
1968 14,458,057 35.7
1969 8,120,678 26.9

As clearly shown in the table above, the den-
tifrice with medical effects has been increasing
in a sharp curve since 1967. The 1967's
increase ratio to the previous year, 55.6%, is
tremendous. The dentifrice of this sort, which
occupied 38.3% of the total shipments in 1967,
went upward to occupy the greater part of the
total shipments of all sorts of dentifrice, as high
as 53.2%, in 1968. Beyond that, its ratio to the
total shipments further went up and reached
56.1% in 1969 (January—June) and is sup-
posed to grow more in the future.

Dentifrice Exports and Imports

The exports of 1969 are as follows;

Destiﬁation Amountr (Yen i;1 thoilgands)

Ryukyu Islands 84,046
j—iong]ong ' N » 25,405 7 )
~ Others 19,222 e
 Total 128,6707 3

The dentifrice was exported to 12 countries
all over the world. Beside the exports, there
are a greater number of instances in which
Japanese dentifrice manufacturers build fac-
tories and produce and sell dentifrice in foreign
lands. The amount of products of these over-
seas operations is estimated around as large
as 700,000,000 yen.



On the other hand, the imports are nominal,
only 44,364,000 yen, and are mainly from the
U.S.A. (28,774,000 yen) and F.R. Germany
(14,822,000 yen).

Dentifrice Distribution
System and its Problems

The dentifrice distribution system in Japan is
a free circulation one. The manufacturers make
shipments to drugstores, cosmetic stores, gen-
eral stores, big stores, etc. via the distributors
and second wholesalers. The wolesalers dealing
in dentifrice are estimated about 3,000 in
number across the country. Since the latter half

of 1960’s, a cry has been raised for the mod-
ernization of distribution systems and, as a
result, small-capital wholesalers have been

merging together locally or are being merged
into large-capital wholesale businesses. This
tendency will presumably not die out for quite
some in the future and so far, it has not brought

Part of a research laboratory of dentifrice manufacturer
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about any confusion or disorder in the existing
distribution system. The retailers selling denti-
frice consist of 40,000 drugstores, 100,000
cosmetic and general stores, 6,000 big stores
and 5—60,000 other kinds of stores, estimated
about 200,000 all told across the country. The
big stores have been showing a noticeable
gain in sales among others.

The “retail price maintenance contract”” was
justified by the law for dentifrice sale and it is
a common practice that each and every den-
tifrice  manufacturer concludes a retail price
maintenance contract with the wholesalers and
retailers before selling their products. This
system, contributing to the common interests

of consumers, dealers and manufacturers, has
attained great results. Under this system, the
retailers are permitted to sell dentifrice at a

discount of upto 10% but no more than that.
The contract system is observed even by most
discount stores. The retailers in general, ac-
cordingly, do not have to mind the price quoted
by their competitors and, as a matter of fact,
are engaged in sales with their mind at rest










Part of a dentifrice factory

Advertisement and
Thank-you Sales

The advertising media used for dentifrice
sales are television and radio broadcasting,
daily newspapers (nation-wide and local daily
papers)., weeklies, monthlies and outdoor ads.
The medium of the most frequent use is tele-
vision broadcasting. Some manufacturers have
a number of ad programs over a wide range of
broadcasting time. The influential daily news-
papers rank next to television in the order of
use. They are often made use of when new
products are to be marketed and customer
campaigns are inaugurated.

The dentifrice manufacturers respectively
carry on a thank-you sales campaign as the
occasion may demand; they offer premiums
to customers of their own products, raffle off
the specified products and carry on a combi-
nation sale of a set of dental cream and tooth
brush of their own or a discount combination

sale of a set of two dental creams or more.
They also invite customers to cinemas and
theaters provided costumers buy their products.

Future Trend

The Japanese dentifrice is available in six
sizes. The recent tendency is definitely for
larger sizes. The dentifrice is mostly white
but some dentifrice is green or blue. Various
kinds of children’s dentifrice are now on sale.

As mentioned above, the dentifrice (non-
medicinal) developed in segments according
to consumers’ taste and requirements, has been
increasing in a sharp curve. Every dentifrice
manufacturer is making strenuous efforts to
provide to their customers products of higher
qguality and more marked characteristics.

There are indications that the tendency will
turn towards the dentifrice with a definite
purpose of use and variety products.

T R T



Juju cosmetics give you many
more years of youthful glow.

Our highly effective creams and lotions have a specific
purpose and a unique formulation.
Choose a cream from among our age-group creams.

Juju make-up ‘will achieve you the individual complexion
you have in mind. It helps you look fresher, younger
and it lasts and lasts.
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@ JUJU COSMETICS CO., LTD.

2-12 KOENJI-MINAMI,SUGINAMI-KU, TOKYO
Telephone: TOKYO(311) 2121
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High Society People of Japan and Yanagiya Cosmetics

Yanagiya Honten Co., Ltd. is one tained the trust of the people with

of the largest cosmetic manufac- their quality and traditonal aroma.

turers in Japan. Its trade mark Now, the company is constructing

“Genji Ko" symbolizes the incense
which was loved by the aristocracy
of Japan some 350 or more years
ago.

Yanagiya cosmetics have since ob-

2, TORI-2-CHOME,NIHONBASHI, CHUO-KU
TOKYO, JAPAN
TEL TOKYO(272)3781
CABLE ADDRESS, YANAGIYA TOKYO

a huge, modern plant in a warm land
with a beautiful view of Mt. Fuji.
Yanagiya consmetics are represen-
tative of Japanese cosmetics for

both men and women !

I vANAGIYA




@ %t COSMETICS

ELEGANT ODOR, EXCELLENT QUALITY
LOVED, AND USED BY ALL PEOPLE

(DHair Cream @Yomo hair tonic @Hi Cone hair Spray @®Hair Frone Spray Jako
®)Leg Fresh (6Poan Body Fresh formen (7)Poan Lady Fresh

©) , @ (®Cone brillan  @Hair Oil  (0Perfumed hair Oil
(DEau de Cologne

KURO
BARA

YOMO
HAIRTONIC |

Kurobara Honpo Co.. LTD. 7-17-2 Honjo, Sumida-ku, Tokyo 03,622 — 0040
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Pias is eternally on a
forward move in search
for beauty far and wide,
and brings a bounty

of the exhilaration of
beauty to the minds of
the people of the world.




UTENA COSMET'CS know well

the troubles of your skin.

UTENA ofters always to you

the tra

*Milk cream

*Lemon milk cream
*Vanishing cream

*Cold cream

*Sara new creansing cream
*Men’s cream

*Vitamin cream

*Acne cream

*Vitamin night cream

*Make-up base

+Astringent lotion
*Lemon milk lotion
+Skin milk lotion
*Hormon lotion
*Hormon lemon
*Carmine lotion
*Vitamin lip stick
‘Ilye shadow pencil
‘Eye brow pencil

*Plastic powder
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ditional and the newest cosmetics.

Ytona :
oy

HORMON

HAIR
TONIC

*Cheek rouge
‘Eye liner
*Cream rouge
*Fine cake
*Fine veil

*Lip pomade
*Soft make-up
*Make-up puff
*[tau-de-cologne

*Beauty pack

Nol1=~10~22 Minamikarasuyama Setagaya-ku UTENA C L @ @ d
Tokyo Japan Tel (303)4111—4114 ompany 'm' fe




The leading Cosmetic Company
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) CBON COSMETICS COMPANY

4-11.10 ROPPONGI! MINATO-KU TOKYO, JAPAN




List of Manufacturers

Arimino Chemical Co., ltd.

Head Office: 247, 1-chome Shimo-Ochiai, Shinjuku-ku, Tokyo

Tel.: Tokyo (03) 363-8211—6

Main Products: Hair Color, Cold Wave Lotion, Hair Spray,
Hair Dressing, Shampoo, Cream Rinse, Oil
Bleach, Set Lotion

C'bon Cosmetics Company

Head Office: 11, 10, 4-chome Roppongi, Minato-ku, Tokyo
Tel.: Tokyo (03) 404-7501
Main Products: C'bon Superior; Skin lotion, Freshener, Sepcial

milk, Cold cream, Cleansing cream, Beauty cream,
Beauty chaste, Beauty fashion, Beauty mask,
Beauty pat, Beauty stick, Luminous cake, Beauty
Lip stick, Fashion vell

C'bon Maxim ; Face lotion, Freshener, Milk lotion,
Cleansing cream, Massage cream, Moisture cream

Dahlia Cosmetic Co., Ltd.

Head Office: 25, 3-chome Tendo-cho, Kita-ku, Nagoya 462,
Japan

Tel.: Nagoya (052) 981-9561—5

Main Products: Dahlia, Menard and Lui-Cee brand cosmetics

Hollywood Cosmetic Co., Inc.

Head Office: 5-13, 6-chome Roppongi, Minato-ku, Tokyo
Tel.: Tokyo (03) 403-5211
Main Products: Parisienne Cosmetics, Orchid Cosmetics

Izutsu Cosmetic Co., Ltd.

Head Office: 26-1 Aoto 4-chome, Katsushika-ku, Tokyo

Tel.: Tokyo (03) 601-7708

Main Products: Hair tonic, Set Lotion, Hair Spray, Hair Oil,
Shaving Foam

Juju Cosmetics Co., Ltd.

Head Office: 12, 2-chome Koenji-Minami, Suginami-ku, Tokyo

Tel.: Tokyo (03) 311-2121

Main Products: Nourishing Creams by Age-Groups; Miss-Juju,
Madame-Juju, Enrich Madame-Juju, Juju-Cream,
Juju-Cold Cream, Men's Cream Mr. Juju-S,
Liquid Cream, Lotion and Make-up Preparations




Kaminomoto Co., Ltd.

Head Office:

Tel.:
Main Products:

2, 3-chome Kumochibashidori, Fukiaiku, Kobe
Japan

Kobe 23-1455 i

Kaminomoto, Hair Rinse. Shampoo, Hair Set,
Dental Cream, Hair Lotion, Beauty Soap, Medici-
nal Plaster and Hair Tonic

Kanegafuchi Spinning Co., Lid.

Head Office:
Tel.:
Main Products:

123, Tomobuchi-cho, Miyakojima-ku, Osaka
Osaka (06) 921-1231

Cosmetics, Toiletries, Textiles (Yarns, Fabrics and
made-up goods of Cotton, Wool, Nylon, Chem-
ical Fibre), Foodstuffs, and Resin

Kao Soap Co., Lid.

Head Office:

Tel.:
Main Products:

1, 2-chome Bakuro-cho Nihonbashi, Chuo-ku,
Tokyo 103, Japan

Tokyo (03) 663-3311

Toilet Soap, “Kao” & “Wide"; Shampoo, “Kao
Feather”; Hair Rinse, “Kao Tender”; Detergent
powder, “Blue Wonderful” & “"White Wonderful”";
Detergent liquid, “Wonderful K" & "My Pet”;
Tooth paste & Tooth brushes, “Justo”; and
Insect spray killer, “Kiska”

Kenshi Seiko Co., Ltd.

Head Office:
Tel.:
Main Products:

39-17, 5-chome Minamisenju, Arakawa-ku, Tokyo
Tokyo (03) 801-2131—3

Kenshi brand; Hair Spray, Hair Tonic, Pomade,
Hair Cream, Hair Stick, Eau de Cologne and
Men's Toiletries

Kimigayo Co., Ltd.

20-15, 3-chome Asakusabashi, Taito-ku, Tokyo
Tokyo (03) 851-4131—4

“Kimigayo” Black Hair Dye, “Kimis” Black &
Brown Hair Dye, “Kimis" Black & Brown Hair
Tique, “Kimis Color tone” Hair Color

Head Office:
Tel.:
Main Products:




Kiss Me Cosmetics Co., Ltd.

Head Office: 7, Goban-cho, Chiyoda-ku, Tokyo

Tel.: Tokyo (03) 262-3111

Main Products: Lipstick, Eyeliner, Liquid Foundation, Nail Polish,
Eyeshadow, Make-up Cake, Brush Eye-Shadow,
Cream Compact, Brush Compact, Rouge, Facial
Creams, Lotions, Eau de Cologne, Perfume etc.

Kose Cosmetic Co., Ltd.

Head Office: 5-1, Tori-3-chome Nihonbashi, Chuo-ku, Tokyo
Tel.: Tokyo (03) 273-1511
Main Products: Skin Care Preparations, Make-up cosmetics, Hair

Preparations, Fragrances, Men’'s Cosmetics.

Kurobara Honpo Co., Ltd.

Head Office: 7-17, 2-chome Honjo, Sumida-ku, Tokyo
Tel.: Tokyo (03) 625-0040
Main Products: “Kurobara Neo Poan” Hair Cream, "“Kurobara”

Hair Tonic, Hair Spray, Perfumed Hair Oil,
Lemons Spray, Leg Fresh, Lady Fresh

Marna Cosmetics Co., Ltd.

Head Office: 9-19, 1-chome Minamiyawata, Ichikawa-shi,
Chiba, Japan
Tel.: Chiba (0473) 24-4145

Main Products: Suntan Oil, Mascara, Cold Cream, Hair Spray,
Lipstick, Make-up Cosmetics etc.

Meika Sangyo Co., Lid.

Head Office: Kitakawahori-cho 3, Tennoji-ku, Osaka
Tel.: Osaka (06) 771-3671
Main Products: Cleopatra Cosmetics

General Cosmetics for Foundation & Make up

Mitsuwa Soap Co., Lid.

Head Office: 20, Nihonbashi-Ryogoku, Chuo-ku, Tokyo

Tel.: Tokyo (03) 8561-1620

Main Products: Toilet Soap. Medicated Soap. Shampoo & Hair
Rinse, Detergent Powder, Detergent Liquid,
Glycerine
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Mitsuyoshi Co., Ltd.

Head Office: 6-14, 3-chome Koishikawa, Bunkyo-ku, Tokyo

Tel.: Tokyo (03) 814-3721

Main Products: Cosmetics for Television, Cinema & Stage Make-
up

Momotani Juntenkan Co., Ltd.

Head Office: 4-30, Ichioka 2-chome, Minato-ku, Osaka
Tel.: Osaka (06) 571-0661—7
Main Products: “Meisyoku” Astringent Lotion, Soft Astringent

Lotion, Lemon Astringent Lotion, Cleansing
Cream, Lemon Cleansing Cream, Soft Nourishing
Milk, Soft Nourishing Lemon, Soft Nourishing
Cream, Vanishing Cream with Hormone, “Almic”
Baby Powder, “Nikibi Bigansui” Pimple Lotion
“Jeunesse” all kind of cosmetics

Nakamura Sankodo Co., Ltd.

Head Office: 4-7, 4-chome Higashikomagata, Sumida-ku,
Tokyo

Tel.: Tokyo (03) 624-4621—4

Main Products: “Himetsubaki” Hair Oil, Pomade, Hair Cream,
Hair Tonic, Brilliantine, Hair Spray, Eau de
Cologne

Naris Cosmetic Co., Ltd.

Head Office: 4, 4-chome Ebiekami Fukushima-ku Osaka
Tel.: Osaka (06) 458-5801
Main Products: Skin Lotion, Face Cream, Make up Cosmetics,

Hair Preparations, Soap

Oppen Cosmetic Co., Lid.

Head Office: 511-1, Higashi, Suita City, Osaka
Tel.: Osaka (06) 382-0571
Main Products: Skin Lotion, Milk Lotion, Foundation Cream,

Cold Cream, Nourishing Cream, Cleansing Cream,
Eau de Cologne, Hair Lotion, Hair Cream, Hair
Rinse, Cake Make-up, Compact Powder, Lipstick,
Rouge, Beauty Soap etc.

Osaka Toilet Goods Co., Ltd.

Head Office: 19 Nakae-cho, Fukushima-ku, Osaka

Tel.: Osaka (06) 441-1769, 6745

Main Products: Foundation, Eau de Cologn, Eye Shadow &
Stick, Hair Qil
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Papilio Cosmetic Co., Ltd.

Head Office:
Tel.:
Main Products:

Pias Co., Ltd.

Head Office:

Tel.:
Main Products:

20-10, 3-chome Minami-azabu, Minato-ku, Tokyo
Tokyo (03) 473-2121

“Papilio’”” Cosmetics, “Papilio Dor” Cosmetics
such as Treatments, Lipstick, Perfumes and Men's
Toiletries etc. . .. About 400 kind of products.

18 Toyosaki Nishidori 1-chome, Oyodo-ku, Osaka
531, Japan

Osaka (06) 371-4141, 51561

Beauty soap, Cleansing Cream, Cold Cream,
Nourishing Cream, Lotion, Foundation, Powder,
Lipstick, Nail Enamel, Eyeshadow, Eye Liner,
Eyebrow Pencil, Cheek Rouge, Hair Spray, Eye-
lashes, For Men’s, etc.

Picaso Cosmetic Laboratory Ltd.

Head Office:
Tel.:
Main Products:

Pola Cosmetics

Head Office:
Tel.:
Main Products:

9-20, lkedacho, Nishinomiya, Hyogo-ken, Japan
Nishinomiya (0798) 33-5901

Compact Powder, Cake Make up, Face powder,
Liquid Foundation, Lotion, Milky Lotion, Face
Cream

Co., Ltd.

7-7 Ginza 1-chome, Chuo-ku, Tokyo

Tokyo (03) 535-2151

Skin Care Products, Make-up Products, Nall
Products, Hair-Care Products, Fragrance Lines
For Men Products and Others

Rubotan Cosmetic Co., Ltd.

Head Office:

Tel.:
Main Products:
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20, 2-chome Ichigayatamachi, Shinjuku-ku,
Tokyo

Tokyo (260)-5380, 1094, 8457

Eve Shape Liquid (Eye Liner), Hi-Shape Liquid
(Eye Liner), La Donna Lip Stick, Eye Shadow
Stick, Nail Polish Large size, Polish Remover
Large size. Eye Ace(Eye Lid), Eye Lash Color
(Mascara), Pearl Enamel, Eye Brow Pensil with
Brush, Eye Brush Shadow




Seven Two Seven Co., Lltd.

Head Office:
Tel.:
Main Products:

Shiseido Co., Lt

Head Office:
Tel.:
Main Products:

Solo Cosmetics
Head Office:

Tel. :
Main Products:

1-12, Taiheiji, Kashiwara-shi, Osaka-fu

Osaka (0729) 72-1727

Seven Two Seven offers the following 3 line of
cosmetics and also offers a unique lines of facial
beautifyers.

Cosmetics; Sever Line, er' Line, Standard Line,
Facial Beautifyers; Apelett, Beauty Apparatus

d.

3 Ginza-Nishi 7-chome Chuo-ku, Tokyo

Tokyo (03) 572-5111

Cosmetics & Toiletries

Skin Care Preparation, Make-up Cosmetics, Hair
Preparations, Fragrances, Men’s Toiletries, Soap,
Tooth Brush, Tooth Paste, Detergent, Razor
Blade and the Other Sundries

Co., Ltd.

5-6, 3-chome, Hamakoshien, Nishinomiya, Hyogo,
Japan

Nishinomiya 41-0803

Face Cream (Cold, Vanishing, Nourinshing,
Cleanshing, Hormone), Lotion (Fruit, Milk, As-
tringent, Eau de Cologne), Lipsticks, Rouge,
Eye brow pencils, Cake Make-ups, Hair OQil,
Hair Cream, Hair dressing, Pomade, Perfumes,
Face powder, etc.

Sunstar Dentifrice Co., Ltd.

Head Office:
Tel.:
Main Products:

3-1, Asahimachi Takatsuki, Osaka

Osaka (0726) 82-5541

Sunstar Brand Toothpaste for Adult and Children
Sunstar Brand Toothbrush for Adult and Children

Tabatahokoen Co., Ltd.

Head Office:
Tel.:
Main Products:

2-7-7 Toyotamakita, Nerima-ku, Tokyo

Tokyo (03) 993-7116

“Cappi” Perfume, "“Cappi” Eau de Cologne,
“Cappi” Nail Polish, “Cappi” Lip Stick, “Cappi”
Eye Make-up Lines, “"Cappi” Hair oils
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Takahashi Toyodo & .Co., Lid.

Head Office: 31, 3-chome Shin-ogawa-machi, Shinjuku-ku,
Tokyo

Tel.: Tokyo (03) 269-7331

Main Products: Ideal Brand Cosmetics; Cream, Toilet Water,
Make-up goods, Hair Goods, Eau de Cologne,
Perfume

Tamura Jishodo Co., Ltd.

Head Office: 24 Yamasaka-cho 3-chome Higashisumiyoshi-ku,
Osaka

Tel.: Osaka (06) 622-5501

Main Products: Hair-Grower-G, Hair Tonic, Eye Brow (Peint),
Shampoo, Hair Brow (Internal), Hair Brow
(Ointment)

The Lion Dentifrice Co., Ltd.

Head Office: 3-7, 1-chome Honjo, Sumida-ku, Tokyo

Tel.: Tokyo (03) 624-1111

Main Products: Toothpaste; White & White Lion, Etiquette,
Dentor Lion, White Lion, Tooth Powder; To-
bacoo Lion, Toothbrush; Rolling Lion, Bannet,
Cosmetics ; Vitalis, Vitalis Chevron

Utena Company, Lid.

Head Office: 219, Karasuyama-machi, Setagaya-ku, Tokyo
Tel.: Tokyo (03) 303-4111—4
Main Products: “Utena” Milk Cream, Vanishing Cream, Cold

Cream, Lemon Milk Cream, Face Powder, Lemon
Milk Lotion, Homo Astringent, Men’s Cream,
Make-up Base, Eau de Cologne, Homo Skin
Milk, Vitamine Lipstick, Fresia Astringent, Soft
Make-up, Eye Shadow, Stick etc.

Yaetsubaki Hompo Co., Ltd.

Head Office: 6-9, b-chome Asakusabashi, Taito-ku, Tokyo
Tel:. Tokyo (03) 8561-5275, 5276
Main Products: “Yaetsubaki” Pomade, Hair Cream, Hair Oil.

Hair Rinse, Hair Liquid, Camellir Oil
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Yamahatsu Sangyo Kaisha, Ltd.

Head Office: 2, Dojima Kami 1-chome, Kita-ku, Osaka
Tel.: Osaka (06) 344-5770—9
Main Products: Feminine Hair Color, Ann ,Hair Color, Peacock

Hair Dye, Paon Hair Dye, All kinds of Hair
Preparations.

Yanagiya Honten Co., Ltd.

Head Office: 2, Tori-2chome, Nihonbashi, Chuo-ku, Tokyo’
Tel.: Tokyo (03) 272-3781—8
Main Products: Pomade, Hair Tonic, Hair Cream, Hair Spray,

Stick Brilliantine, Eau de Cologne etc.

ASSOCIATIONS OF THE INDUSTRY

Japan Cosmetic Industry Association

Head Office: Hatsumei Bldg., 17, Nishikubo-akefunecho Shiba,
Minato-ku, Tokyo

Tel.: Tokyo (03) 502-0576

Osaka Office: 1. 2-chome lzumi-machi, Higashi-ku, Osaka

Tel.: Osaka (06) 941-2093

Nagoya Office: 25-7, 3-chome Marunouchi, Nakaku, Nagoya

Tel.: Nagoya (052) 971-1476

Representative Director :
Kozaburo Kobayashi
Masahiro Sakamoto
Managing Director :
Takeji Baba
Chiyoshiro Iwai

Japan Dentifrice Manufacturer's Association

Head Office: 3, 3-chome Bakurocho Chuo-ku, Tokyo
Tel.: Tokyo (03) 661-0825

Osaka Office: 1, 2-chome lzumi-machi, Higashi-ku, Osaka
Tel.: Osaka (06) 941-2093

Representative Director:
Atsushi Kobayashi
Hiroo Kaneda
Managing Director :
Shizuo Yokokawa
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IDEAL
cosmetic perfumery

CREAM

TOILET WATER

MAKE UP & HAIR GOODS
EAU DE COLOGNE
PERFUME

TAKAHASHI TOYODO CO., LTD.

31-3 SHIN-OGAWAMACHI SHINJUKU-KU TOKYO JAPAN TEL 269-7331

E} ‘ é - e Japan N.Suzuki
MEISYOKU COSMETICS '

Z52<Z
JEUNESSE COSMETICS

ESTABLISHED 1885
Beauty creation for 86 ‘years

MOMOTANI JUNTENKAN, LTD. Heaou SUEISSOGhIke 2 chon ] vinato kur




Marvelously Effective

HATSUMORU

HAIR-GROWER-G

Commodities of Hair Grower: For Promotion of Hair Growth

O Dandruff ®) Internal Medicine, 50T and Protection

@ Diffusi '

(2)Diffusion @ Ey-ebrow ) If you have any problem with your hair, eye-

@ Powerful ® Ointment (for body hair) brow, etc. , try out “HATSUMORU”

@ Special Powerful (9 Ointment (for head hair) Licuid £

® Internal Medcine, 100T 0 Powerful Scurf slqul or ) :

“ © external use + (Ointment)
<Liquid for )
internal application

This is the special trichopathy therapy we de-

\'(‘llv[b('(i.
WANTED SOLE AGENTS OVERSEAS

TAMURA JISHODO CO., LTD.

Tel:  (06) 622-5501
24, Yamasaka-cho 3-chome, Higashisumiyoshi-ku, Osaka
Cable Address: "HATSUMORUHONPO" OSAKA

COSMETICS

SECRETS IN BEAUTY AND HEALTH

Wide Varieties for
Ladies & G’ents

Face Powder, Creams(Cold, Vanish-

ing. Nourishing, Cleansing, Hormone,

After-shaving, etc.). Lotions(Fruit.

Milk, Astringent, Eau de Cologne.

etc. ). Lipsticks,Rouge Compacts,Eye- Enguiries are cordially invited
brow Pencils.Cake Make-ups, Cream
Make-ups, Hair Oil, Hair Cream. SOLo CUSMETICS [:01 I-TD

Pomade. Hair Tonic, Perfumes, etc. Hamakosien, Nishinomiya-shi, Hyogo-ken Japan
TEL 07984D—0803-0804 4090
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" HOLLYWOOD COSMETIC CO

5-13 6-chome, Roppongi, Minato-ku,
Tokyo, Japan

Ly a
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New Powdered Hair-Dye

(S = —

Besides fragrant result after washing hair,

Easily soluble in plain water, Easy to subdivide and to use economically,
Changes gray hair to beautiful natural black or brown color shade
with in only 30 minutes.

The products are prepared on the basis of research for the past 60 years.

POWDER KIMIS BLACK KIMIS NO.1
Lg% KIMIS BROWN (BROWNISH BLACK)
Net wt.6g contgining KIMIS NO.2
perfume (CHESTNUT BROWNI
KIMIS NO.3

(MEDIUM BROWNI
Net wt. 8g containing

perfume and hair tonics

Made by
Kimigayo Co., Ltd.
20—15, 3-chome, Asakusabashi [
Taito-ku, Tokyo, Japan

catalogue, when you inquire "Kimis”

|
Would you write the name of this

products
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4 OPPEN COSMETICS

RYUHODO SEIYAKU CO.,LTD

OSAKA - JAPAN
TEL (06) 382-0571-6




IN SEARCH FOR ‘QUIETNESS” AND ‘MOTION” IN BEAUTY
is keeping up pursuit/
@ And has now successfully developed the novel
method of facial treatment,skin-IMPROVE.
-

A novel method of facial treatment, rationaliy appli- 3
cable to each of the sking types, with the aid of 3 A
E

SEVER cosmetics offered to fit five classified types 3 %

of skin, A—E, and the Facial Treatment Apparatus
" (Pat. No. 317450), obtained through a combination of
Beauty Apparatus Apelett.

Beauty Apparatus

>
v q ﬁ
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Apelett Facial Beauty
Treating Instrument

The make-up powder is provided with an organic
film (Pat. No. 202394) . It has a wonderful effect of
spread, coating and lasting.

SEVEN TWO SEVEN

1-12, Taiheiji, Kashiwara, Osaka, Japan.




ARIMINO
HAIR
COSMETICS

WM COLD WAVE LOTION
Prevail Cold Wave Lotion '
Junior De Luxe Cold Wave Lotion
Hi Deluxe Cold Wave Lotion

EMHAR COLOR
Gold Quick Color
Quick Color
New Hair Dye

B SHAMPOO
Minosan Shampoo

BWRINSE
Cream Rinse

BMHAIR CONDITIONER
Ariminol

MHAIR SET LOTION
Arimino Set Lotion Pink

BMHAR SPRAY

Chaplet Hair Spray

ARIMINO CHEMICAL CO., LTD.

NO. 247, 1-CHOME SHIMO-OCHIAI, SHINJUKU-KU, TOKYD, JAPAN ° o
CABLE ADDRESS "'ARIMIND’ TOKYD TELEPHONE 03-363-8211-6 -G FIMIA




Being export to 21 countries

ISR
e KissMe g
COSMETICS e 7‘“

pE=
7, Goban-cho, chiyoda-ku TOKYO =) |

"KISSME TOKYO"TEL.(262)3111
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TELEVISION
CINEMA
AND STAGE COSMETICS

MITSUYOSHI COSMETICS CO., LTD it

6-14, 3chome, Koishikawa™ /0
Bunkyo-ku, Tokyo, Japan
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Kaminomoto
YOUR HAIR AND THE WAY OF NATURE

An old Japanese saying, “No bald man among woodmen working in Hinoki forest”,
has been scientifically proven. Because Kaminomoto iiair Lotions containing

essence of Hinoki tree have helped numerous people from hair troubles---itchy scalp,

dandruff, falling hair, ete.

The photograph shows young Hinoki (Japanese
cypress) growing straight up to heaven. Anything
contrary to the way will kill any of the trees. So

does the hair. It must follow the Nature’s Way.

Kaminomoto iair lotions only help hair

troubles by means of the Nature’s therapy.

Why not try it now. Tomorrow never comes, as

you know.

/I/rz// ¢ //’(;///{/.)

Kaminomoto Co., Ltd. Kobe, Japan




New and Unique

: 9
PPF("(lther Oil Shampoo

Promises lustrous hair.

Each brushing enriches natural

luster of your hair.

You would be surprised to see

lively freshness of your hair.

KAO SOAP CO., LTD.

Cable: KAOSEKKEN TOKYO

Telex: TK4816 JAPANKAO




Yaelsubaki
COSMETICS

Established in 1903, we have always specialised in producing unique
hair cosmetics.

Japan's most reliable maker of Top-quatity hairdressin reparations.
P p-gq | Y g prep

HAIR u

yaetsubaki

CREAM

lya0 taebaks

i “CREAM RINSE
YAETSUBAKI KON ; y JUiE AR
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YAETSUBAKI HONPO CO., LTD.

6-9, 5-chome Asakusabashi, Taito-ku, Tokyo




Make up,

like the oriental

PAPILIO

Papilio Cosmetic Co., Litd. founded
in 1904, has a time-honored tradi-
tion and the unique and good
quality of our products has been
admired by many women in Japan
market. Our enterprising spirits
in pursuit of the very beauty of the
skin have won a splendid reputa-
tion, and so brought good business
results wonderfully together with
our positive development of a vari-
ous of new products under the pro-
paganda and the campaign many
times in recent years.

The kinds of our products are over
four hundred from facial creams
to lipsticks, perfumes and men’s
cosmetics.




Himetsubaki Cosmetics

Himetsubaki Cosmetic Factory

. NAKAMURA SANKODO CO., LTD.
Y H S 4 chhome %ad/z)éam&ya{&, -.%mr{éétz %Z/o
Tel. Tokyo (624) 4621-4
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